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Thank you for organizing a food or fund drive to help feed people
struggling with hunger across our 16-county service area. You'’re helping
to end hunger right here in our community through your event.

Take a few minutes to look through this handbook. We hope the ideas
and tips you find here will help make your event successful.

The food and funds you collect throughout your event will soon end up
on the table of someone in need. It will provide more than a meal for that
hungry child, senior, veteran, or family wondering where their next meal
will come from—it will provide hope!

Because of people like you who have committed their time and energy
to fighting hunger, Food Finders Food Bank can help individuals and
families struggling to make ends meet.

Thanks again for your commitment. We wish you success and fun in your
upcoming event!

Food Drives continue to be welcome and appreciated. However, due to
inflation and the increased demand for food assistance- barrel service
and pickup are no longer available. We ask that you consider
transporting your collected food to the Food Bank as part of your
donation.

Schools and organizations may use their own receptacles to collect food O [
for the food bank. At the completion of the drive, donations can be 0
dropped off at our warehouse for an official weight to be recorded. O D D

We appreciate your understanding as we focus our staff and fuel on the
distribution of food across 16 counties.
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Will you hold a food drive where you collect non-
perishable food items or a virtual fund drive where we
create an event that you can share or both?

Call us to discuss options! 765.471.0062
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] meal = 1.2 pounds .

Is it better to donate money or food?

Cash donations keep our freezers running and our trucks on the
road. They also support innovative programs that address the
root causes of hunger through advocacy and public education.
This means that your dollars are hard at work actively ending
hunger in Indiana. In fact, for every $1 donated $0.94 goes directly
towards food and programming costs.

Food Finders Food Bank values all donations. Food drive 0O

donations provide a direct connection between donors and

people in need, as well as create community awareness @ O C

surrounding hunger. ()
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Action Steps:

1.Decide what your goals are, who will fundraise with you,
and when your drive will be.

2.Set up your fundraising page either by visiting www.food-
finders.org/donate and clicking Start a Virtual Food Drive

O

3. Spread the word about your fund drive.
4. Collect donations online and in person.
6. Drop off cash or check donations to Food Finders. (See

page 12)
O
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Don't stop there - Volunteer!

Keep fighting hunger, even after your event has ended.
Volunteers help with the most basic part of our mission:

getting food to people who need it. Join us today, visit 0) [
food-finders.org/get-involved/ to view our volunteer a
calendar. O 0 D
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Action Steps:

1. Decide what your goals are, what containers you will use,
and when your drive will be. RS o]
2. Register your food drive by scanning this code ¢ %

o

3. Spread the word about your food drive.
4. Collect donations.

5. Drop off your donations at our warehouse. (See page 7)

Food Drives continue to be welcome and appreciated. However, due
to inflation and the increased demand for food assistance - barrel
service and pickup are no longer available. We ask that you consider
the transportation of your collected food to the Food Bank as part of
your donation.

Schools and organizations may use their own receptacles to collect
food for the food bank. At the completion of the drive, donations can

be dropped off at our warehouse for an official weight to be ]
recorded.

We appreciate your understanding as we focus our staff and fuel on
the distribution of food across 16 counties.
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Understanding hunger

Food Insecurity has been a problem for too long, but the need for food
assistance has grown tremendously in the economic downturn triggered by the
pandemic. Even in "good times,"” those who depend on Food Finders Food
Bank are often the most vulnerable - seniors struggling to meet basic needs on
a fixed income, and children who need to be well-nourished during their

formative years in order to thrive.

() use the following hunger facts to promote and

« Food Finders Food Bank serves over

84,000 people who face hunger in
our 16-county service area.

« Over 22,000 of the people we serve
are under the age of 18.

« 1in 7 neighbors in our community
struggles with hunger, including 1in
6 children.

« Food Finders partners with more
than 100 food pantries and meal
programs serving people facing

hunger in our 16-county service area.

« Food Finders’ BackPack Program
serves more than 4,000 students in
70 schools.

Food Finders
Food Bank, Inc.
fighting hunger, giving hope

inform your event and educate the community.

« Food Finders brings mobile pantries

to underserved, rural areas with
these one-day events.

On average, Food Finders Fresh
Market choice pantry serves over
700 people each day, providing
shelf-stable goods, meat, and fresh
produce in a grocery-style pantry.
Food Finders’ Senior Grocery
Program offers free home grocery
delivery to qualifying seniors.

Food Finders Food Bank distributes
12.5 million pounds or 10.5 million
meals annually through our network

of programs & partners. 0 O [
)
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Spread the word

o Display and distribute event posters.

« Host a kick-off event to build excitement about your event.

e Include event details in newsletters.

« Send reminders to participants the day the event begins and
updates throughout. Be sure to include hunger statistics!

Social Media tips

Tag Food Finders Food Bank:
Facebook and Instagram- @FoodFindersFoodBank

) . Take photos throughout your event of what you've collected and
post them on social media.
D - Create a Facebook event and share it.
« Send reminders to participants the day the event begins and
updates throughout. Be sure to include hunger statistics!

Social post suggestions

Suggested hashtags: #HungerHero #fighthunger #givehope
#tdriveawayhunger #endhunger

« Fight Hunger and Offer Hope in our community! Join us in
supporting Food Finders Food Bank- Every $1 raised helps provide

3 meals.
« Help us reach our goal of _ meals for families in need. [Link] 0
. Donate today at [link] and together we can make sure everyone
has access to food. O O [
. Because of you, we have been able to raise ___ towards our goal. ()
Please continue to share our event to benefit Food Finders Food
Bank!
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When and where do | drop off food donations?

Food donations can be dropped off at our warehouse Monday through Friday, 8
am- 4 pm, located at 1210 N. 10th Street in Lafayette.

What do | do with cash donations?

If possible, please convert your cash and coin donations into a money order or
check and place it in a sealed envelope—you will also want to include the name of
the food drive and the primary contact information. You can deliver or mail your
check to:

Food Finders Food Bank

1204 Greenbush St.
Lafayette, IN 47904

How much does a can of food weigh?

A typical can of food weighs 15 ounces—almost one pound!

How is Drive Away Hunger different from other
food drives?

In the fall, Food Finders partners with businesses to get the word out about
hunger. Together we challenge other community members, such as other
businesses, organizations, schools, and places of worship to collect as much non-
perishable food as possible through a 5-week campaign called Drive Away
Hunger.

Your organization can take part in Drive Away Hunger to help feed hungry
nelghbors in North Central Indiana by: bk

For more information about how you can get involved, -
Food Finders contact info@food-finders.org.
Food Bank, Inc. www.food-finders.org 7
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Most Wanted Food Items

Canned meats
tuna, chicken salmon, etc..
Canned vegetables

Canned fruits
Canned and boxed meals

soup, macaroni & cheese, etc.
Peanut butter & other nut butters

Canned or dried beans and peas

black, pinto, lentils, etc.
Pasta, rice, and cereal
100% Fruit juice

canned, plastic, or boxed
Cooking oil
Shelf stable milk

Other healthy, shelf-stable, low-fat,
low-sodium, low-sugar products
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